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Why Social Media?

● Relational 
Organizing

● “Friendbanking”

Private vs Public 
Reach

Be a Helper Get Out the Vote!
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Agenda 
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Private vs Public 
Accounts
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Relational organizing means 
reaching contacts in your networks 
to help get out the vote!

“Friendbanking” 
● Texting or calling
● Sending direct messages through 

Facebook or Instagram
● Forwarding an article, graphic, or 

useful resource
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Private accounts: friends and family
● You are a trusted source
● Share hyperlocal election information
● You know your audience

Public accounts: everyone!
● Reach the press and politicians
● Part of the larger conversation
● Everytown national social media accounts see you

What’s the 
difference?
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Private accounts: friends and family

Public accounts: everyone!

What’s the 
difference?
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Use Your Private Accounts
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Use Your 
Public
Voice



Be a Helper!
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What to include in a post?

● Share the names of candidates
○ Tag their candidate account, 

not a government account
○ @KamalaHarris, not @VP
○ Check for verification

● Also tag: 
○ @MomsDemand 
○ @StudentsDemand
○ @Everytown 

●
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Gun Sense Candidates vs Endorsements

● Candidate Distinction
○ The Moms Demand Action Gun Sense Candidate 

distinction is not an endorsement from Everytown for 
Gun Safety Action Fund or its volunteer networks, and it 
should not be represented as such. Instead, it is a signal 
to our supporters, volunteers, and voters across the 
country that a candidate, if elected, will govern with gun 
safety in mind. 

● Endorsements
○ Includes money and tangible support
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What to include in a post?

● Use hashtags
○ #MomsAreEverywhere
○ #GunSenseVoter
○ #GunSenseCandidate

● Include calls to action: to 644-33
○ PLAN: GunSenseVoter.org
○ EVENTS: local or online
○ PHONES: sign up for a phone banking shift 

●
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Example:
private 
account
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Example:
public 
account
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Resources for Elections:
Elevate GunSenseVoter.org 

● Gun Sense Candidates
● Make a plan

Share local sources from your state!

● Always share from the Secretary 
of State’

https://gunsensevoter.org/
https://gunsensevoter.org/
https://www.voteamerica.org/
https://www.voteamerica.org/
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Get Out the Vote
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Taking ACTION:
● Action on Social Media: the power of The Shirt 

○ In private spaces
○ In the public square

● Canvassing/Door Knocking

● Phonebanking
○ Gun Sense Action Network
○ Gun Sense Candidates

● Text banking

https://forms.everytown.org/a/gsanelections24


Right now:

● Friendbank: 
reach your 
people

● Make a Plan 

Weekend of action:
10/19-20

Get Out the VOTE!
● Confirm 

polling 
locations 

● Make no 
assumptions
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Get out the vote!



Cross-posting  Re-postingAlways share 
posts to stories 
(and tag!)
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Tips and Tricks



Video 10x the 
engagement

Video promptsJump on other 
trends! 
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Tips and Tricks



Submit Receive & 
Share!

Record or 
Upload

33

Video prompts: share with your friends and join the 
chorus of Gun Sense Voters
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Thank You!

grassrootssocial@everytown.org


